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-~ Eat This First

Eat these products sooner than later:

Fresh Atlantic Salmon  North Indian Samosas
Fillet, Skin-On (2ct)

Fresh Boneless
Skinless Chicken
Thighs
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Up to 60% off Imperfects

Give new life to slightly damaged items.
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The Winning Brands™ ZEI2 HaHE XA K| MEHE ELIEHZ 2 4= Q= NielsenQ| M HitHO =
Shopper Trends 2X40fM= FEBX HE1C| EE4S Ofsifotn FSEMS| EFHE XDHK|E Mefsh= Hfjof A
Store Equity 5! Key Elements
The Store Equity Model allows us to deconstruct the sources of The Store Equity Index is determined by the outcomes reflecting
brand equity in order to understand its key components. the high brand equity in reality: the emotional value as well as
motivation to pay a higher price and travel to the store.
SOURCES OUTCOMES
AH[XP}OR= 2 2H[Xte| AL
BRAND SALIENCY PREFERENCE
Quality of Awareness Preferred Store
CONSIDERATION AFFIRMATION

Recommendation
Readiness to pay more

Visited Stores
Future Consideration

BRAND POSITIONING STORE LOCATION

Rational | Emotional Readiness to travel further
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