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DONGSUH POST HYUNMI GRANOLA 17 74 3451
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Al
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Y crel S THOj24 (24 8l) WDEI|% 2 §(%) L/KGE Hufj 724 (8l)
MAT20 MAT21 32(%) DEC20 DEC21 ZZ(%p) MAT20 MAT21 Z2(%)
0 TOTALARIY 2,331 2163 -7.2 100 100 - 10,985 10,850 -1.2
1 NONGSHIM KELLOGG'S CORN FROST 600G FLAKE ~ FROSTED 129 127 -2.0 81 85 4 7,024 7,059 0.5
2 DONGSUH POST CORN FLIGHT 600G (STAND UP) FLAKE ~ FROSTED 148 120 -19.1 70 74 4 6,945 6,934  -0.1
3 DONGSUH POST GRANOLA CRANBERRY ALMOND 570G GRANOLA NUT 92 95 3.3 66 72 6 10,608 10,470 -1.3
4 DONGSUH POST GOSOHAN ALMOND FLAKES 620G FLAKE NUT 83 84 1.1 65 72 7 10,316 9,818 -48
5 DONGSUH POST OREO 0'S 500G NON-FLAKE CHOCOLATE 91 70 226 76 80 4 15206 14,292 -6.0
6 NONGSHIM KELLOGG'S CHEX CHOCO 570G NON-FLAKE CHOCOLATE 67 64 -5.1 66 74 8 9,769 9,615 -16
7 NONGSHIM KELLOGG'S CRUNCH NUT ALMOND FLAKES 600G FLAKE NUT 64 62 -3.3 67 73 6 10,601 9,993 -57
8 NONGSHIM KELLOGG'S GRANOLA CRANBERRY ALMOND 500G GRANOLA NUTS&FRUITS 63 60 -4.8 62 69 7 12,418 11,748 54
9 DONGSUH POST OGOK COCOBALL 570G NON-FLAKE CHOCOLATE 76 58  -237 80 82 2 8,418 8,118 -36
10 DONGSUH POST CORN FLIGHT 600G FLAKE  FROSTED 68 55  -183 28 24 -4 6639 6520 -1.8
11 DONGSUH POST HYUNMI GRANOLA 500G GRANOLA OTHER SWEET 14 55 2840 54 68 14 12,375 12,043 -2.7
12 DONGSUH POST ALMOND CRANBERRY GRANOLA 350G GRANOLA NUT 36 41 12.6 28 28 - 15399 15051 -2.3
13 DONGSUH POST GRANOLA BLUEBERRY 500G GRANOLA NUT 37 39 3.7 58 65 7 13,271 12,752 -39
14 DONGSUH POST OREO 0'S 250G NON-FLAKE CHOCOLATE 53 38  -280 36 34 -2 19,488 19,496 -
15 DONGSUH POST GRANOLA CACAO WALNUT 510G GRANOLA NUT 37 35 -4.5 55 62 7 11,488 11,180 -2.7
16 EgggSH'M KELLOGG'S CHEX CHOCO OGOK MARSHMALLOW o\ pi AKE  CHOCOLATE 37 35 -5.3 61 69 8 12,701 11,589 -88
17 DONGSUH POST CORN FLIGHT 300G FLAKE ~ FROSTED 40 33 177 42 39 -3 11,968 12,125 13
18 DONGSUH POST ALMOND FLAKES 300G FLAKE NUT 35 30  -152 31 31 - 14,341 14500 1.1
19 NONGSHIM KELLOGG'S GRANOLA BLUEBERRY ALMOND 450G GRANOLA NUTS&FRUITS 1 30 58500 33 63 30 17,715 13,756 -22.4
20 NONGSHIM KELLOGG'S GRANOLA HYUNMI 500G GRANOLA NUT 31 30 -5.5 50 59 9 12639 11,999 -5.1

37

© 2022 Nielsen Consumer LLC. All Rights Reservec






b6 rrE g4 epiaum 77



b6 RrE_zmy: Mj2ig oy 7



04 | HMR_RTH



CE prH_zay:am )



CE RTH_z4:you )



b6 RTH_z4 w7



“ RTH_—$—é! . I:I:-IEQI ,,

° 1M















CE prH 5451280 )






CE prH g4 usna 1)



b6 prH_gy: ysmE )



CE prH g4 maRaa 1)



1 RTH_HAl : gE2E IAEPIIS ))



1 RTH_EHAl : YEEE AAS ))



1 RTH_HAl : f|EEE J|El& ))



1 RTH_EAl : gEEE I35 ))






b6 pTH_71y: oj2myeo) 77









© 2022 Nielsen Consumer LLC. All Rights Reserved.



